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Meet And Learn From An Exclusive
Line-Up Of Senior Executives From
Europe’s Top OEMs And Tier 1s

AUTOEUROPE 2005 is the only event where you will get personal contact with, and first hand information and updates
from, all of today's thought leaders in the automotive industry. The quality of AUTOEUROPE's programme is truly unrivalled,
with 9 OEMs presenting case studies on their plans and latest achievements, as well as 5 CEOs of top global T1 suppliers
and many leading automotive academic figures. Below is just a brief selection of the senior automotive executives who will
share their vast experience with you at AUTOEUROPE 2005 in February.

Cutting-Edge Case Studies On The Hottest lssues-

| Martin Hofmann, Head of John Morgan, Senior Area
Group Supply Strategy at Director at Continental
Volkswagen, will share with you South East Asia, will share
his views on VW's cost cutting with you his views on the
strategy and how he challenges and opportunities
collaborates with his suppliers to eliminate presented by the Chinese and Asian
costs and drive value in VW's supply chain. automotive markets.

Jean-Francois Simon, Head
of the legendary Modus Project
at Renault, will reveal the
strategy for developing the
model and the practical
realities of collaborating with suppliers to
produce the Modus car.

| Tim Elis, Global Advertising
Director at Volvo, will detail
the company's success with
online viral marketing and

how it will affect car sales in

a5

the future,

Klaus Fischinger, Plant
Manager of the Smartville
Plant in France, will reveal
how he achieves maximum
Quality and flexibility through
close collaboration with his suppliers.

[ o | Nevio DiGiusto, Director of
Elasis, Fial's engineening arm,
will share with you his unique
approach to developing a
flexible engineering and
manufacturing strategy to meet
unexpected changes in demand.

Unique CEO Perspectives:

Dr Heinz Pfannschmidt, President Europe of
Visteon, will present his views on the future
of western automotive manufacturing in light
of globalisation and the move to the east.

Dave Cameron, General
Manager of Purchasing at
Nissan, will give you a rare
and unigue insight into

) Missan's purchasing and
supplier management strategies.

Filiberto Barbero, Head of
Strategic Marketing at Flat
Auto, will reveal the |atest
news on Fiat's marketing
strategy for Europe,

Pierre Levi, President & CEO of Faurecia,
will reveal his company's manufacturing and
development strategy in Europe and globally.

Marc Sculewicz, President of Plastic
Omnium Auto Exterior, will detail his strategy
and experience of developing a competitive
advantage through alliances between Tier 1
suppliers.

Design & Technology Leaders:

Ryan Chin, a Fellow at the MIT Lab working
on the design of the car of the future, will
detail the strategy behind the car that doesn't
hurt pedestrians, changes colour depending
on the driver's mood and takes over the
driving in traffic.

Walter de'Silva, Head of Design at Audi, will
reveal the company's strategy and vision for
automotive design in Europe and globally.

Bertrand Gatellier, Head of Engine
Technologies at the Institut Francais du
Petrole, will outline the latest findings and
key elements of the new diesel engine.

A History Of Providing The Best In Automotive Network

AUTOEUROPE Is set to become the most respected annual European event in the automotive industry, With strong support from its sister event - the sixth annual AUTOCEE
conference - AUTOEUROPE will become not only the key source of strategic and up-to-date information for automotive executives in Europe, but also the key networking arena
for the industry. Here is just a sample of companies that regulary support and use our automotive events to drive their business in Europe and globally.

ng

Fiat Auto * RusAvtoProm « Fezko = Saint-Gobain * Johnson Controls * AvioVAZ » Volkswagen + Adam Opel + Shoda Auto * Michelin » Citroen Polska
+ Daca/Renault * Daihatsu Motor Company « Voho Cars + ASEC « EDS + Connaught Eléctronics + Hunganian Investment Agency * NABI Hungary
* Quaker Chemcial * Czech Automotive Industry Association * Zastava * Pal Intemational * Avery Dennison » Bekaert * Coming Inc. * Schnellecke Group
* Henkel Polska * Rencol Tolerance Rings = Splintex Crech = Totra = Gates Polska « R.L Polk * Raba * Avon Automotive = Autozakup = Thyssen Kerex
Aluminium  * Rubena * BMW = Contitech Viegum * Cegelec * EBRD = Delphi Automotive * Auto Plaza * GE Electronic = ITW Automotive Products * Jato
Dynamics * Akzo Nobel Coatings » General Motors Poland » Lucchini » Opel Hungary « Miba Sinter » AB Blektronik + Audi Hungaria Motor « Fiev » PSA
* Renault « Magyar Suzuki » IMG Polska » Cooper - Standard Automotive = Allevard Rejva Auto « Tl Automotive » Cascade Engineering « Pilkington
Automotive Poland + Continental * Kautex Textron Bohemia + Reeczpospolita = Reter Automatihve Systems = Denso * Hoedimayr Intamational * SAS
Autosystemitechnik « FAURECIA Exhaust Systems « SAI Automotive Bratislava « Agora + A Raymond Jablonec + Brano Group * D Plast-Eftec « Eagle-Picher
Automotive * Kirchoff Folska » Knorr Bremse » Rautenbach Slovakia » Asso Filtry = Tower Automotive = Centra » Peguform « Kiekert » Usinor « Basell
France * Benteler + Automaobile Group * ABB * Viza Automocion  J.C. Bamford Excavators * Severstal Auto * Ford Motor Company * POL-ORSA
* AutoSysteme + Magnesium-Bectron * Polynorm » American Axde » Czechinvest » Dura Automotive Systems » Recticel » Intralox * Grupo Antolin = ESAB
Slovakia + ntier Automotive interiors * Aksin Europe = Orsa-Moto + Wagon Automotive « Essa Czech » Continental Matador »+ SAS Automotive « SARIO

About AUTOCEE:

AUTOCEE s the key annual meeting
place for global OEMs, Tier 1 suppliers
and Tier 2 suppliers in Central &
Eastern Europe. In its 6th year
AUTOCEE s the only truly industry
respected automotive conference

* Opel Polska » TVP Tadis * Horst Mosolf » Voestalpine Stahl + SAPA Automotive » Aeroquip Wolfsburg * TRW Automotive * Mann & Hummel » GM- the region and attracts &l the top lewel
Avtovaz = Hutchinson « Plastic Omnium * Grammer * Tenneco * Group Hamann = Automotive Lighting « Biazet E| + Paneuro Company * Showa Aluminum mﬁ-*-
* Debica Tyre Co = Nemak Europe * Honda * Revoz » Covisint » Eaton » Hayes Lemmerz Alukola * Toyota Motor Corporation * IMMO Industry Group i i 1
« Renishaw » GM-FIAT » AG LINCOLN + DaimierChrysier « IRE-TEX PRAHA * Venture Industries + Heat Transfer Tonder + Kostal = Inergy Automative discuss future production piars.
Systems » Dow Automotive » Robert Bosch + Ruecher « Textile Bonding * BASF » The Timken Company * US Steel Kosice * Daihatsu Motor Company : e
* Paviovo Bus Plant * ITOCHU Corporation * TPCA * KATRING * Arcelor Auto * CMS Group = Aviolor Holding + The Tomington Co * 3M » Apia » Autonika SOUMCING SUBteges. 3s wed 35 curent
Holding + BOSS » Delco Remy « MATADOR + Mercusio Group + Auto Plaza = SG Bank » Motorpal + Bulgarian Foreign Investment Agency = Autoli and new mane! developments. The
Romania + Marketing Systems « PAIZ = Schenker » MAN Poiska = Autofacts + Fabimetal » Degussa » Centrelnvest » Reuters + QUAD + Raufoss
Technology * Satums  Scania » DHL  Urban Science * Joloda Intemational » Vivend! » GEFCO * SAT + Vibacoustic » BTR Aulomotive Seling + Lnkiaters  EVENE SISO ROSES The industyy's annual
* Euratec * Citibank * ITD Hungary * Stako * Sumitomo * TecCom * Industry Panung Fischer * Daewoo Ukraine * Schaumann Wood » Agora « Miller, ‘awards ceremony and includes updates
Canfield, Paddock & Stone » Ryder » Samar » Mann Filir » Parker Poland » Oracle « Mannesmann = Tennex « Calsonic * CDS + AS Norma » Ewo
Corporate Finance * |suzu Mators + ABN Amio » AT Keamey » Alcatel « Solvay Automotive = Temic » Magna Automotive + Emery Woridwide = heco on TPCA Kgilin, PSA Tmava, Opel Poiska
* Ascomatal = Ministry of Economy Poland * SAP « Mitsubishi * Morst Mosolf + PricewatorhousaCoopers * EXf Lubdicants * John Stokes & Sons = AAM and other projects n
AutoPrahi » NYK Logistics « Mostva * SDC Intemational « ICI » LPA Software » Covisint » Brain + Siebe Automotive « SkoFIN « Business Lease ol the key the
» Business Management & Finance * Calligen + Arthur D Little » Findiay Automotve » Magnetti Marelli + Kdynium » Advanced Elastomer Systems » Bows  fEgion. Every year, all of the region's
Lend Lease * Geodis * GNK » Lucas Aflermarket » Mackie Automotive Systems » Boston Consulting Group » Majosz » Kulczyk Tradex + Wix Fion 3
« Perceptron » PPG + Nissan Europe + Nizegorod Motors + Sekurit + European Commission Psion Teklogix » Hamburger Hafen « Hydro Aluminium OEMs gather to reveal and discuss their
Precision Turbine » Harada Industiies » Schuler Pressen + Opel Hungary Powertrain + Frans Maas » Freemarkets » Funder Industrie * Cowmntry Busness  plans in central and eastem Europe for
School * Sick AG * Atlas Copco * Cracier Vandervell » Dedoitte & Touche * Peugeot * Visteon * VSZ Holdings * TOFAS « KIA Motors Poland « Barum the next 12 months.

Continental * Valeo Auto System + Bosch Uklady Hamulcowe * Volvo Truck Corporation * Knott « Lear Comportion Poland « SKF = Ardnmernitor * Faurecia
Automotive » Behr = GAZ

T: +44 (0)20 7368 9400 F: +44(0)20 7368 9401 autoeurope@wbr.co.uk www.autoeuropeconference.com




Unlike Any Other Event In The Industry:
Researched With Over
120 Senior Auto Executives To Provide
You With A Programme That Tackles
Your Critical Challenges

We havs spent several months intendewing over 120 of vour colleaguss, cuslomers and
competizors to determine the criticel quastions that you need answeres 10 drive your
husiness in Europe. Thus, our carefuly selscied speakers de Bekling all of he key
industry challenges that will shape the future of the sutomotive world and the fuure of
your business in Europe, Tnena is simph no other place to abiain such gualty strategic
irformation first Fand from the OFMs. Over just two days at AUTOELROPE 2005 you wil
learn the latest onc

* MNew supplier collaboraticn E-II'STEQLEE Toer
CEMs and T1 suppiers

* The sractical realitios of miodular
production collaboration

* Lsing online viral marketing strategies

+ Mew cost reduction strategles by glabal
OEMs and T1 suppliers

= Using partner alliances and production in
lowe cost regiors

* The bensfits anc challenges of
producing in Portugal and Eastern
Europe

= Examining the futura of the diesal angina

= Mew opparfunities in contract
manufaciuring

* [he social and cultural challenges of
moving o low cost regions

* The mole and future of China i1 the global
automotive sector

= Platfomm sharing and joint sysiem
development

* How to increase the fexibility of your
miantfactiring strategy

* Car design trends and the new design
strategies of major CEMs

* The cpportunities and pitfalls facing auto
companies moving 1o the east

* How technical infovation is being used
to boost profits

= Asszssing new technologiss sst o
dominate the autamotive industry

= Company plans for using China as a key
mianufaciuring base

China Focus Day - Monday 14 March, 2005

Capitalising On The Current Opportunities In
The Chinese Automotive Sector:
Driving Down Cost & Minimising Risk

By the time vou am rsading this bradhure, mast of your castorrars and competitors will oe devsloping their
strategies fo- takeng advantage of China a5 a low cost maiufactunng base as wed as a highly lucratke and ‘anga
ray mamet. China is clesdy &0 10 haooome tha nest majoe country 1o dramatically impact the growth af the gichal
automotie industeg, 1T pou don'l wanlt o miss e boal, then join the Ching Focus Day to meet, and hear rom,
T aulannl se experls weo Fave the experieae ol setling up and aee camently opeating in China, We ane
curenly waarking opether with Lhe most experieneed professdonals fooen Eerml & g Ching Lo Sricg you somes of
trair clients - top speakets Fan both westarn & Chirasa OEMS 0 the region - and finalise the agonda. Trha
spaakers will b tackling &' of the key ssuas that sauld be an pour aganda if you are considening China as a
patential scurce of business, including:

* Bwvplusing Crineas Infrastructune:  + Effectively Expending Your = Usng Global Setwokirg To
Can Futuna Growth B2 ks sting Uperat ons In Ching Estabksh Your H&D Opeations In

Sustained® Ghina
= Targeting The Local kaks: How

To Custoomige vour Prod.et Te
Ml Chnese Dararnd

* What Lessel OF New Dusiness Gan
ou Expect In China & Asia?

© Hew To Quile & Tuly Searmless
Supaly Chaa In Chins

© Haw To Desekop or Cfeive
Strategy "o Purchass Fam
Supaliers Besed In China

= Oevelopicg A Froduct Intedration
Stratagy Te Dramatically Grov
¥our Market Share In Ching

= Marirnising Dallaboration With
Supslers n China

= Inining Foroes To Protect Wesierr
= Jging Chinese Enginesering Talent Brands: |dentifing Aqc Fehting
la Sarse Customars Waorldasda At Tre Courtarfaitirg Tarest In
The _owest Gost China

= Haw To Ircrease Your Local
Marsst Shara Az Weall As
Prnurale Mew Markets

Testimonials
From Previous
WBR Automotive
Eventis:

“"Provides you with the
opportunity to meet
with all of the key players”

Dr Carl Hahn,
Chairrman Ermeriws, YOLKSWAGEN

“Top level speakers
with the latest key,
nead-to-know Information™
Vratislay Kulhaneh,

Chainman, SHODA

‘A truly informative and
enriching experience
bringing together the

automotive industry leaders”

Alvin Mingle,
Global Sourmeng Development Manapgan, FORD

“The key event for meeting
with the most senic
execulives of the region”

Alfredo Altavilla,
Carporate Development Manager, FIAT AUTO

“Great speaker panel
and great level
of delegate participation”

Marko Leksa,
Supplier Relationship Manager, REVOZ SLOVENIA

“Great comtent of
presentations and excelient
networking opportunities!”

Kol Teshima,
Treasurer & Controlier, DENSO HUNGARY

“A must attend for
anyone who is serious about

winning business"”

Ervin Applefaid,
Ianaging Directors, TRW

-Excelent-variely of
case siudies”

 Manfred Bauor,
Merter ot the Board, France,
VOLKSWAGEN SLOVAKIA
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Tuesday 15 March, 2005

7:45-8:15 Coffee & Registration
B:15-8:30 Chair's Welcome Address

B:30.9:00
Maximising Supplier Collabaration To Cut Oul Costs: What
Benefits Can Supplicrs Bring To Your Supply Chaii Strategy?

Martin Hofmann,
Head of Group Supply Strategy, @
Thos is & v opporiueiy Toe oo b fea sl beed Soee Baie Polmaras bedstails
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B:00-5:30
Colaborating With Supphers On Component, Module & Systems
Development: The Modus Case Study

- Jean-Francois Simon,

Head of the Modis- * Profec, RENAULT
The Madus Proect nes s10wn nows suzplier ool atormicn ot he desids and dewslaprnent

ST EEN Drirg Messsras e saergs srd drve deen the dre m marsst fora new model

lacnck. oin Jzon. Francois Smon as ha cepaits has Benaul? irmeshar cusr =240 millar n
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af the prejees with ke sepphiers. deen-Francos wii oo on the stiodeg e pspesis of
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slagas

= peer=sing the oenzhts of co dovsloprent & aulecUisng

= s ning corcml e ey insapper eneeee

* pagcasl1g the fubure of Modas production: Weiumes cnd timesciles

8:30-10:00

Aszezsing The Future Of Western European Automotive

Manufacturing: How Will Globalisation And The Move To The East

Heshupu The Industry?

% Dy Heinz Prannschmidt,

sident, : . i
VISTEON Sl

Wisteon has gone & 1rg way or BEirg Fod 8 n-cass compedent dissicn b s
En agie, bl aic protlaba T1 eupplec Tha com@any & wirning mara ttan 20% of &5
rEw trEress e an res st ieshralogy, and nes als been Tocusmig o a naw
“platfcrm strofegy® to maxrrse the o use of B becbnploghes. beir D Hajitl PIanreclioris
Pressickert of Wistean, as ba shams e dsar of Fee comperng's folume in I:lda]f&_ﬂ oialiged
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* enEilIgtngE the cament StEte af the Barpean automothss spce

 EEEEEsing e ey Tanoes in miskingd e indasiee prelialie

* idzriify ng tha conz strongtns of wastem based marufactues

* EEEesgng e ok and future iripsct of Ching oo tha weetars Curspean aslomcses sechor
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10:00-10:30 Morming Coffes
1RI0-11:00

Developing A Winning Design Strategy To Compete In All
Segments OF The Market

Walter De'Sila, = :
AUDI

W PN ELITArT Ressle T2 comioete 17 avan SEEment of the mirket, 2ar resgn has
Besiome sean mor reparact Fan e Customer demnans Toe rose perscaslised ond ‘oult
2 arder yuh cles has drisn OERS Soaffor modals in mast cichas of tha Rigniy Tragrented
FEFREL Jir Watier De'Sens 95 ha meeeas s stRmegy oen plans fon oast ng e corpary's
prodilEaisy Piaugh e models.

o aiflining the stratapy beanird e compary's new modsi developroet
= ':II'I'IMI:I.'m«i-[;I ﬁi.ljlu i -t rsadieds < iba Audi's (et (il

= wlal ngsw! Tedtums aill rew mocals Fae?
* w10 Bppe b ali seprments of the marked
+ asessing A poberial of pladfor eharng anc It fubee ok at Ao
= gutfiring pars for futare moded develoamznt

T: +44 {0}20 7368 9400 F: +44 (0)20 7368

Main Conference Day 1

11:00-11:30
Using New Materials & Technologies in Car Manufacturing To
Bring Down Material Costs And improve Your Performance

Fred Welschen. e
cEﬂl By T -
INALFA e

nifa Roal Swstams Sraun ang widely mecgnised a8 exasrts 0 Slareods ann apar-rand
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+ (FEEFaEan connapi dmakipriesl Gl g b
CIERESRINE N eI BesiEn
= birver pravtecal resdibaes of Becsle ool des g
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* WEspESINE malvty and wiabely
11:30-12:00
Eu‘ﬂruﬂtin‘g’ The Futore impact Of Diesal Enging Technotogies On
The European Automotive Market: What Should You Be investing
in And Why?

“Bertrand Gatellier,
Head of Engine Technobogins.;
INSTITUT FRANCAIS DU PETROLE

ifr

Bytazend af 2005, the EU Corerias on Wil patier tha ELme 5 eTIssn roms and ir
T, eee DR i Eoee s saerching Tar s ckarer and morne efficiznT engne-m
Tl these EL iEpairaTants, Batrand Gata ber and b laam il da instit Frarcas o
Pl i Pas I et ey e the ansser o rlieing oessl enging emissong. HaDe
Tt EnEh i cjeclion; Eerned, eduas te R @ r.asors duing 0 ssmbasiion
procage rElher than rEppng them artewand ir the oxnaust lire, Ipir: Bertraan as b
cesnLisses the desails betund this ravalctarany tchisofy ard how 10l affect sour
tasiness as well s yous recalionsips with OEMs.

* dgsassing the poteata futume markel stam of casnl [zzrnalzgy o bEanepe

v @rissio standards & forgets

» wirneg aggaine: bydiid cocipeliton

s wwiiich pame of the desat engre cier the gremlest pabentel far fueher cesoprendF
= citlining fudher alare for roesliig b R0

12:00-12:30
Changing The Traditicn OF Car Design: |s The Adaptable Vahicla
Of The Future & Realistic Vision Or A Fantasy?

Ryan Ghin,
Research Fellow,
_'l?i'uf

_WiE

Irregine a car Thal cladges S8 fepending o your Tasd and tha weathar, & car It
dEEsn't hiir pECasirans on enpac; A car st el stk A or ad ke g
diiviag when wou ane fed, SWhat il T aak Tike™ Hesy Fuch vl © Gt 1o produce™ When
il b Tk eapcked oo cab™ Sl what aee e Jrde cesign aspects o B rae Sar?
Have al teege suestions anEsermd in tis pechiswe ard figaly Fought - provaking
sk b Ryaer Gl Hemed ol e e cae desidn paject al MET Ryan vell oulling:
= e Siratagy hehind the grofsct
+ & genalled look ai aeenos & imedor desigs alans
* LEIng poseTEn oeslin
+ el gre the timeseaes Tor tesing anc produclar?

* Akl assessrrecl T Selling e A Car A the LE apd Sonally

12:30-13.45 Lunch For Dalagates & Speakers

13:45-14115

Generating Controversy To Sell Cars: Using New Viral Onilina
Marketing Methods To Win European Customers

“Tir ENis,
'W#Tlh!m m

-

32 Seedisn people noasmall Sweoeh e ot & Yo S400 T the sarre ditsles
an the sama ey Faw o i acal $ueey | e that el WwWaor cars oA @ota aeels? Kana than
3ornillcer arople aslched the ddes slonwasvertsement duang its ara day sppearance on
Yefoe, Join Tim ETis &= e Senits Fis Fre hard SnpErErce ar L'!"'s orlFiE Aral markeTing 1o
srritraln sl Speilicalh, e il (o an,

» Ry to LA ehart filTs in eerais

= paccural A cuslomas 10 fanvand tha messsga an
* LEing “mockumeTtanes” os adwertising iools

+ oy Do SN saes achentd fom wral makelrg

1415-14:95
Outlining Fiat's nnovetive Marketing Strategy And Future
Development Plans in-Europe

[an't uss this unious appariuiily 16 Féar frem, and meat, e reost senicr marketng

5401 auvtoeurope@whr.co.uk www.autoeuropeconference.com
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sl nar bt Al s b aeta s the company’s rew mabrting stentegs foe Furope, Wil
compatitior and market segrentation Shen0e the sampany's merketing stratagy™ if
hna? ilibeta will cover
= pefinng ¥our stratagy In & ezy landsca
= purinkg a rearkeicg rmedmap for nrdaation W & satisfaction
* MG-LOSTIINNE NCY Products ST0N 6 consLmer's campass
= upEac g Lhe peleel poetidio soowd ng W consaner eslay

14:45-15:15
Growing Your Presence In Turkey: What Patential Does The
Turkish Automotive Sector Have?

Till Becher, i
» -L'\,

President & CEO, I

MERCEDES BENZ TURKEY e

fryour compary of your ieats are corsicerng Turkey a5 a aossicle new ares of
apArean [hen Tl Becken, wan hiss beon Presoert & G20 of Merogcas Beng Tutkey sirce
soltis y irdeiuah e apunsa of slrateic aac prectical infeimatian a8 e

discusses:

= deeaapng @ Suocesslil ol venbung vwith @ loca parner

® |ocal sing yoLr suppies o minimize cosl and 2o produsticn

# hey b Dast ward with loce sapplans

# pEsecsiry, the potertt al far laca maraat sales
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15:15-15:45 Afternoon Coffes

15:45-16:15

Evaluating The Advamtages Of Producing In Portugal: A Viable
Alternative To Eastern Europe?

Knut Griesemar,
Managing Director, f
WEBASTO PORTUGAL
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wil b close ta complecion by tha time the AUTOELROPE 2005 confemnce fakes place.
Jzin Brul Grigsemmes s boe shanes with wou the srategy Bakind this insestrment &5 el 38
e practce! realites of setting up i Portdga. Bnot & fecas on
* RESESSINE the coumire's exisTing Besembly CEOECITY
= mualualicg b supplier nabaorks
= addressag e labour chalerges: nave things Jecorma easlar t> marage?
® nve to baneit from aallshanat an sith aeighsotrg manudct e
= aasessig M reaulls: whal can wou achiess from mestirg in Poftugal?

16:15-16:45
Working Together With OEMs To Minimise Costs And Achieve
Maximum JIT Production

W, Ervin Applefeid, e
faw? Plant Manager, P A
TRW

T
ey
Havnp 8pent Marry yeans WIrknd for TR n tha Czech Segpublc, Evn has retarmed o
Garrany La run ane af the aorman s agesd preductian Tecililiea. Fire out his touphes on
the key d ferences betvsaen coerabing in @ 'ow cost egion vs Gemnerm, ard heer b vises an
et U cLEtamer & suppler Tansgement, 35 vall 65 TRW'S futura dewakpent plans:
= workirg e« k CEME b ot costs in productan g the supply shan
+ 355855 tha wolug ard challenges af airt product devolopment and design
= Sllevlat ng the INSEasig prassang an prisng
= prisarng otd T pradustion: waat dees it @ o success?

16:45.17:15
Devaloping A Flexible Engineering & Manufacturing Strategy To
Effectively Meet The Changes In Demand In The European Market

y | Nevio DiGiusto,
Director,
ELASIS/FIAT AUTO

ELASIS
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17:15-1T7:45
How To Reduce Time To Market And Ensure Maximum Quality &
Flexibility Through Earfier And Closer Collabaration With Your Suppliers

Hiaus Fischinger,
Plant Manager,
SMARTVILLE

C smart

A Ak Fechinger &= mening are of the rast Procative and productive car feciores inthe
worli, WIEh Ao Etamiplng pant an site and o soreentana paint hap, tha faptary producss
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18:15-19:15 Unique & Interactive Informal Roundtable
Discussion Groups With Key Speakers]

These interactiva and informal discussion groups ame without a
doubt one of the hignlignts of our automative conferences. They
offer you an excellent opoonunity 1o probe the knowedee and
expertise of the speaker faculty, ask them to address issues
which were nat coverad in their presantations, exchange
information and ideas, and most importantly meeat the key
industry players in persan. Each group is facilitated by one of our
conference speakers and is Imited Lo 12 parlicipanls Lo ensura
you have cvery opportunity to contribute to, and benefit fram,
this unrivalled exparisnce,

Chioose from:

Martin Hafmann, Frad Walschan,

Head of Group Supply = CED,
Stratedy, WOLKSWAGEN INALFA
| Mevie Digusto, Harstan Hulsamann,
| Director, Director, Conporate
| ELASIS/FIAT AUTO Strategy & Planning,
| MAGHA STEYR
Kiaus Fischinger, Ryan Chin
Plant Manager, Rasaarch Fellov,
SMARTVILLE MIT
Bertrand Gatedliar, Francols Stouvenot,
| Head of Engine Presidoent, France &
Technologias, VP Enifape
INSTITUT FRANCIAS DU DURA AUTOMATIVE
PETROLE SYETEME

19:15 - 20:15
AUTOEUROPE GALA COCKTAIL RECEPTION

Your industry is driven by having the right business contacts to
get the deal done. Much of the impact of your participation at
ALTOEURQPE 2005 wil' come from the informal meetings and
discussions that aks place at the social functions arourd the
conference. In addition to the refreshment breaks and sit-down
lunches, AUTOEUROPE 2005 has a special evening event
orgenised to facilitate even morz networking in an informal
atmaesphere. Join the ALTOEURGPE GALA COCKTAIL RECEPTION
straight after the confarence sessions where you will be meeting
and networking with the conference speakers, delegates and
SPONSars,




8:45-9:15 Moming Colfes
2:15-9:30 Chair's Welcome Address

9-30-10:00
Managing Risk And Driving Profitability By Focusing On Your
Core Strengths And Global Performance

Piarve Levi,
Chairman & CEOQ,
FALIRECIA
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TRIHSLIES
10:00-10:30

Developing A Competitive Advantage Through A Strategy Of
Alliances Between Tier Ones

Mare Szubswicz,
Fresidant,
PLASTIC OMMNIUM AUTO EXTEROR kel

With Eastem Eorcpe, Bussia, Tukey Chine ard the Asan marels apeting op fa
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“hi BEF IMCreas e prassire o pices. Mars we specificaly s on:
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oSS A e right parieans

= apering rew mareets throaeh allisnces
= SrEREIE nfGalion WER rea ErteEcs

10:30-11:00
Developing And Implementing A Global Purchasing Strategy:
Measuring Thae Results And Cost Savings

Dave Cameron,
Sased oo moats of reseanch winh T2 & T2 seppliers in Fumooe. il is dlear thal gobal

General Manager, Purchasing,
HISSAN

sIEpler Tarapaarent B on the aganda of aveny CEM, Join Dene Carreman 8% i enclodivasy

AR R

= Pwre 1 el a0 chansie supalian

* bt b0 Manags sepclers oo colnoet e Irisesin

+ uelng e ferent citara for eentracus supalizr cppraisal
* hne! 10 chocse prefared suspliers

11:0:0-11:30 Marning Coffee

11:30-12:00
Using Information Technology As A Core Competency And
Azzessing The Future Role Of The Automotive CIO

Jahn Wargin, =
mmmmm

br Jabn Worgin's prasentation vl foous on che strategc mparance of Information
Tochroagy (T e avtamoiivg DEWE Sad iy G ppihers, 1PIErnd i 1eCnhsiods an he
appled o thres wrenas: the wonnerenl of opeatiorel escellenss, De siabling of
araeative basiness arocesses, ard inske cofinitan and awssutan af competithe acvantags
ard Innession. A8 the cost AEerriEred of i frecoertly ernphisised, O Weegn will
ke tha casa and provide ssamplea of how T must sene Batagie objoctacs. In b last
2erl of the peedertation, O Wagin «ill devalop 8 new ‘mode’ of meponsiblifies for tha
mtorrertive: OEM 505 of the Sabure,

12:04-12:30

Achieving Competitive Advantage Through Strategic
Partnerships: Assessing Magna Steyr's Role As A Flexible
"Partner For Englneering And Manufacturing

Marsten Hilsemann, Director,
Corporate Strategy & Flanning, Mnﬂi

B T: +44(0)20 7368 9400 F: +44 (0)20 7368 9401
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12:30-12:45 Lunch For Delegates & Speakers

13:45-14:15
Outlining Skoda's Current And Future Strategies For Gaining
Market Share In Europe

Senlor Executive.
SHODW ALTO
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+ gobioalk far wsing low cost regicns far marufoiuring

14:15-14:45
Assessing Eastarn Europe As A Potential Operational And
Manufacturing Base

Viadimir Vesely, ——— -
General Manager, FF A
TRW AUTOMOTIVE
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14:45-15:15

The Practical Realities Of Motivating And Developing Your Local
Workforce In Central & Eastern Europe: Tackling The Cultural
And Social Challenges

b Jan Viasik,
s Managing Director,
ARVIN EXHAUST CZECH REPUBLIC

ArvinMeritor

Staft moshation ane desrlopmert & ane of the ey ssoes ar e ageda of eveny CEM
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MEDIA PARTNERS:

GlobalAonlnd st . com e T wotdwlde aurs
ahalAubo aupplie industey wits the ressurees 1o affectieely do
Ly 1ol business gobally, Supplier mecutives wan fnd insight
sodutines and sirateglss *ozused on the world's top aLtormotive matets, Monthly
alolmials provide taeEtel fmatian 8ad Insight en doing business 1= fomelgn
markets arad GlomtAutelndustng com Salutions provide sfectve ntarnatons
answers 1 supeiers global Dusiness and sperdion:s needs

Frost & Sulvan, &1 imtamstions o
consLiEnsy has saen sappariing chents
BLpansion For more than four decades, Our market experiis2 covers a broad
spectram of industees, while our pordolio of advisosy comoelanzias nolides
custom stratsgic sonsd-ting, mwrkel intelliZence, sl ranags nent fralnag.
Gur worldwice netsark spang the, globe wizh offices in even Mags country.

FEOST &F S ULELLVAN

autoeurope@whr.co.uk  www.autoeuropeconference.com



